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2. FEENBEORIE

HEBE - B

=TT 1 O DERN(ZFFATE)RER(DBIA)EEE (UoEW) [CDWTIEER(DMW)EZE
$D(5hsdD) To strengthen understanding of basic Marketing theories and practices.
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=74 ODRERND<DBA)ICDNT, BBE(ZIIEFDITI)DT 1 AHvS 3> &b
(CNWAR(ITAZw D) ERIIBNS(FURRNS)ESHD(I D) Proceed class through
mutual discussion and case studies.
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FIVA RE(EZ)PELWI(HDWED)DBR(EW)CEB(MNK L D) UIEBIR(L I 3)ICDWVWTE
E(U>HEA)T D Study what you have learned at side-business and shopping
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BIC(DRIS)BE(BALZWEM(LWLUE)ZFHED(ED)  Always think about the theories in
your daily life
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= HEER BENE
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1 |Hh&IEfEID Understand what | 4P DESMHE (BL\ITSEL))  Alignment of 4P

marketing mix is




HRBK (BLOABWLEL)
=IBfE95D) Understand
Pricing policy

25 - U—EXOAfiE & (FAIH ? What is a value of product/service in
the area of digital business ? FHILY—T 5T+ > T3 ?

URBH

Ko (BLWwoAaAtnE<)
Zi8HE9 5@ Understand
Pricing policy

P L C (Product Life Cycle) & (alh ?

HRHEEK (BLWOARLEL)
ZIBfEY5®) Understand
Pricing policy

JS> REEE  brand strategy & (dfalh ?

{HEtSEEE (MWD <EAD®» )
E(HMENEIERET DO
Understand pricing strategy

g RDFA  How to decide selling price
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E(HMEANEIEET DO
Understand pricing strategy

ZOAMDAIFREZR (DD < IFDTVRDINA)
price decision

Other factors affecting
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E(HMENEIEET DO
Understand pricing strategy

ZITniEFmnN3m ?  Cheap pricing sells well?

B (D >5D3) FrRILK
REIERIT DO

B & (A ? What is distribution channel?

B (D >5D3) FrRILK
REIEMRT DQ

D3PEDESHE (BT SELY)  alignment with other 3P0
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BRFSIRERER((FAFVWELS LA
wueL) zEFEIT0
Understand sales promotion
policy

BRFEARME & (FAINN ? EARSENG DN ?
policy? What kinds of sales promotion are there?

What is sales promotion
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STIEERER(IFAFNES DA
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Understand sales promotion
policy
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Understand sales promotion
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BEMHIFOHEZIERT D
Understand how to maintain
customers

BEHF(CEZT e <L0) ([FEDPOTRSN ? How to maintain existing
customers
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Examination
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